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International comparisons are frequently hazardous because of the different
structure of States, and because of different methods of data collection. It proved
exceedingly difficult to find studies covering all towns and cities and their activities
on the b selected social media platforms using selection criteria similar to those of
our study. However, a number of studies produced by academic researchers,
consulting firms and institutions enabled us to make various observations for
comparison purposes.

AnItalian study dated October 2018 showed that 99 cities out of 107 (93%) were
present on at least one social media platform!, & high proportion that was also
reflected in French cities of over 100,000 inhabitants (100%) of those having
between 20,000 and 100,000 inhabitants (92%)2. 77% of Italian cities have a
Facebook account. This percentage rises to 80% in the 377 local governments of
England and Wales®, and to as much as 89% in cities in France having between
20,000 and 100,000 inhabitants (100% in cities of over 100,000 inhabitants).

A study conducted in the Netherlands in January 2019 showed particularly high
results for the 318 Dutch municipalities surveyed® 100% of them use at least one
social media platform, and all have a link to Twitter on their website. The figures are
also very high for Facebook and Linkedin (97%). YouTube lags slightly behind with
89%. YouTube also has less success in England and Wales (68%) and in Italy (66%).
As an illustration, cities having a presence on Facebook in the countries mentioned
above can be represented as follows:
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Adoption of social media platforms by Swiss towns and cities remains timid
for the moment. Facebook has by far the greatest success, doubtless
because it was the first platform available and because its format lends
itself well to public communication. Surprisingly, Twitter is used far less,
although its format also is well-suited to certain communication needs of
cities

Even in cases where a platform is adopted, the low number of followers
and/or an absence of activity by the city point to limited enthusiasm for this
new communication standard. However, a constant increase can be
observed in the number of users of the main platforms, as in the average
number of platforms used by towns and cities. This rather slow rate of
adoption raises as many questions about the way in which cities
communicate as about the usefulness of exploiting these new platforms. A
forthcoming complementary scientific study will examine these issues
specifically.

Allthe computer graphics in this leaflet and the leaflet itself can be obtained
free of charge in electronic format (PDF) directly from the authors.
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